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Question 1

Refer to Fig. 1 (Insert), the results of a situation analysis of tourism in Papua New Guinea, a country in
Oceania.

(@) (i) Identify two internal influences on tourism in Papua New Guinea.
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(ii) Describe one negative technological impact on tourism in Papua New Guinea.
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(b) (i) Explain two reasons why travel and tourism organisations use the product life cycle
model.
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(ii) State at which stage of the product life cycle you would place Papua New Guinea as a
tourist destination. Give one reason for your answer.
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(c) Explain two reasons why marketing and promotion are important for tourism authorities, such
as those in Papua New Guinea.
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(d) Evaluate the importance of health, safety and security concerns as a factor of location in the
tourism industry.

[Total: 25]
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Question 2

Refer to Fig. 2 (Insert), information about health and wellness tourism and the Silver Sanctuary Spa
Resorts, a chain of destination spa resorts.

(@) (i) Describe, using an example, what is meant by health and wellness tourism.

(b) Explain two likely reasons for the appeal of a destination spa, such as the Silver Sanctuary
Spa Resorts, for leisure travellers.
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(c) Suggest two pricing policies that might be used for health and wellness tourism products and
services. Explain how each policy works.
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(d) Evaluate the effectiveness of the Silver Sanctuary Spa Resorts’ chosen distribution channels
for its spa tourism products.

[Total: 25]
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Question 3
Refer to Fig. 3 (Insert), information about inbound tourism in Russia.

(@) (i) Explain what is meant by the term inbound tourism, giving reference to its market
segment.

(ii) Identify two strategies the Government in Russia has taken to attract more inbound
tourists.

Cup.
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(c) Explain two reasons why the AIDA principle (Attention, Interest, Desire and Action) is
considered when producing marketing materials to promote tourism.
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(d) Discuss the advantages to tour operators in Russia of changing their product and service
mix.

[Total: 25]
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Question 4

Refer to Fig. 4 (Insert), an advertisement for the 26 Windows accommaodation facility in Ho Chi Minh
City in Vietnam.

(a) Describe two features of the accommodation provided at this facility.
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(b) Explain two reasons why independent travellers might choose to stay at this accommodation
facility.
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(c) Explain how the following factors might affect the price that guests are charged for staying at
an apartment at this facility:

the likely number Of CUSIOMEIS ........ooo i
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(d) Discuss the importance of brand loyalty for travel and tourism providers, such as the 26
Windows accommodation facility.

[Total: 25]
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